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ABOUT THE OBJECTIVE OF
THE WORKSHOP

'The objective of this workshop is to enable the young
people to communicate about their concerns and
commitments in a creative way.

We have developed a graphic charter, so that all the
posters created in the different European participat-
ing countries, during regional conferences, can form a
coherent set of posters. They will be presented on the
European Let’s Take Care of the Planet website at the
latest next May 15, 2014 and may be printed by each
of you to expose them. The unity of the graphic struc-
ture will show that the same project took place eve-
rywhere in Europe and will allow the public to focus
on the diversity of photographic staging and slogans.
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All concerned by
SHARE ABOUT OUR ACTION,

we are commited to
CREATE POSTERS ABOUT ITS.

LET’s TAKE CARE
oF THE PLANETE.

REaron, CounTRY.
- EVERYWHERE IN EUROPE AND THE WORLD,

YOUNG PEOPLE ENQUIRE, DISCUSS AND TAKE ACTION TO BUILD SUSTAINABLE

SOCIETIES.
CzecH RepusLic, DENMARK, FRANCE, GEORGIA, GERMANY,
GREECE, ITALY, LiTHuANiA, MaLTA, NETHERLANDS, PoLAND, RomANia, Russia, SPAIN, SWEDEN, TURKEY.
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ABoUT THE POSTER :

The slogan : it emphasizes
the message that the young

people want to address. For
this poster, we propose you to
choose between two options:
creating an entire slogan or
completing the sentence «All
concerned by.... We are com-
mitted to...».

The graphic : it stages the young

participants and their message.
The more the phtographic staging
will be original and fit to the mes-
sage, the more the visual result will
be striking and eye-catcher.

The information common to all posters:
First box: it reminds that the poster has

been created in the framework of the
European Let’s Take Care of the Planet
project. It indicates the country and/or
region where the poster was created.
Second box: the sentence provides in-
formation on the LT'CP project and en-
hances its European dimension. The list
of participating countries shows where
the project is being developed.

Eﬂle logos : to present at a glance who coordinates, finances and participates in the project)




WHAT YOU WILL DO :

* Create the key message or slogan
* Set up and take a picture of the visual production
* Send us by mail both slogan and picture

THE SLOGAN :

As for the creation of the slogan, you have two pos-
sibilities:
* creating an entire original slogan
* completing or drawing your inspiration from
the “starting sentence” we proposed.

In both cases, the slogan allows the participants to tell
what they fell concerned about and to say how they
commit themselves or/and take responsibility.

It must be brief and focus the participants’experience.
Avoid too general or moralists sentences such as “all
concerned by the planet, we are committed to punish-
ing the people who destroy it”.

'The starting sentence we propose is:
“All concerned by......,

we are committed to...”.

Example of a good visual production :

Orentation : portrait

Clear and
background

vironment.

subject

uncolore

Area need to be clear

Try to shoot in light en-

Have focus on a main

THE VISUAL PRODUCTION

'The Visual production is the centerpiece of the post-

er since it takes up at least 50% of it. So it must be

striking to make the spectator want to read it and be

influenced by it. A good visual production should be

eye-catcher, that is, it should remain the memory for
a long time.

However, it does not only consist of the il-
lustration of the written message: it must be
complementary. And the photographic stag-
ing sets the tone of the poster.

To comply with the graphic charter of the
campaign, the Visual part must respect the
elements explained in the left box.

We find it important that the partici-
pants (youth and/or facilitators) ap-
pear in the poster. Actually, they are

the ones who carry the poster’s mes-
sages. Creating a good staging allows
the spectator to identify who carries
the message at a glance.




EXAMPLES OF POSTERS :

The posters presented here do not have the same
graphic charts. They are only examples to help you in
the creation of visuals.

FEEL THE NATURE

to Reep limited resources
FOR UNLIMITED FUTURE
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We come from different European countries and different
organisations active in education for sustainable development.
We share the same goal. We inspire young generation to
experience nature and to feel its pulse in order to take action:
saving resources, recycling, tree planting, cleaning the
environment, etc. Protecting nature is investing in our future.
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L’acces a I’eau est
gratuit pour les grands

f pourquoi le droit a 'eau ne serait
% | pas inscrit dans la Déclaration
» /| Universelle des Droits de 'Homme ?
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Non, mais “*A I'eau quoi”’,
t’as de I’eau et tu Ia
gaspilles 22?7

Et pourquoi pas faire payer plus
cher 'eau qu’on gaspille ?

THE FINALIZATION OF THE POSTERS:

'The posters will be finalized by us, but to be able to do
this, we need you to send us the different elements that
compose it before May 1st, 2014:

*  Your slogan in 2 languages: your mother
tongue and English,

* 'The translation of the two boxes at the page
bottom in your language : « Let’s Take Care of the
Planet, ‘your country’, ‘your region’ - Everywhere
in Europe and in the world, young people enquire,
discuss and take action to build sustainable societies ».

*  Your photography with a minimum resolution

of 6Mpx (3000 * 2000 pixels).

Designers cannot do miracles. Try to meet at best the
advice given in this kit. The more the poster will be
clear and bright, with a focus on the main subject of
the poster, the more striking it will be.

You must send us your slogan and the Visual
production by mail: contact@mondepluriel.org
before 1st May, 2014. We will return you the finalized
poster before May 15th (one in your language and
one in English, so you can use it in the follow-up of
your projects and especially during the mobilization
day Let’s Take Care of the planet on June 5th. Your
posters and those created in other countries will also

be published on the Internet European LT'CP website.

Enjoy this moment of creation!
Monde Pluriel coordination team.



